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Executive Focus

Required reading for produce executives and those aspiring
to become produce executives, providing management-
level insight on complex retail merchandising subject
matter.

Merchandising/Commodity Focus

Store-level merchandisers and management are provided
insight into national retail trends, commodities data and in-
store merchandising to profitably manage produce retailing.

Fresh Ideas

Short, fact filled briefs that are fun to read and provide
information merchandisers can use for POP signs and
interactions with customers.

On the Road

Produce photos from unique retail locations Produce
Merchandising visited, providing readers with visual
examples of leading edge display and merchandising
techniques.

10-Minute Merchandiser

Produce department best practices and training from an
industry veteran are condensed in this two-page spread to
help train new hires and standardize procedures within
retail produce environments.

Executive Brief

Regional and national year-over-year sales data
comparisons are designed to help retailers understand
consumer purchasing trends for commodities to better
project future ordering and sales activity.

Last Look

Commodity specific merchandising photos provide a look at
how different retailers merchandise the same product,
thereby giving the merchandiser other perspectives and
potentially better merchandising ideas.
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